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Purpose and
methodology

“Inform and engage with agriculture and agri-food producers
about the evolving expectations and behaviours of Canadian
consumers, particular y as it relates to sustainable
agriculture.

How did we identify consumer expectations and behaviours?

* One-on-one discussions with industry experts from retail,
food manufacturing, food marketing and innovation, agri-
food investing.

* Econometric analysis of CCFl survey data 2018-2023

* Literature review - trend analysis and complementary
surveys
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The Concerned Consumer




Food Affordability




Food prices under

adam | Crosco p e Industry minister urges Competition Bureau to
conduct followup study of grocery prices

Competition Bureau report released last June says Canada's grocery sector suffers
from lack of competition

e Darren Major - CBC News * Posted: Jan 29, 2024 2:51 PM EST | Last Updated: January 30

Inflation en alimentation : le pire est
encore a venir pour votre portefeuille

Il y avait déja des pressions sur les prix des aliments, mais la guerre en Ukraine les exacerbe, soutient
I'’économiste en chef chez Desjardins, Jimmy Jean.

Radio-Canada
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Consumers are “trading down” ....

Eating at home or fast- Shopping at discount Buying “on deal” Buying shelf-stable

food outlets rather than stores product in bulk
restaurants




...and buying less food or different foods
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Minimizing food waste Using food banks Cutting back on meat Reducing fresh, replacing
with shelf-stable or frozen




Will these behaviours last?

* Many experts expect food price inflation to remain high
* Extreme weather and geopolitical instability — leading to
supply chain disruptions and high input/commodity
prices

m * Consumer behaviour can be “sticky”

- * Shocks can lead to permanent change in values and
habits

* Discount shopping as a new skill




Take-aways

Canadian consumers have high expectations from the
food system: healthy, affordable food that is
sustainably produced

* Increase transparency to build trust
* Focus on value, credibility

e Address vulnerabilities and share risks
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