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In 2019 the SSFP sector was worth $117.8 billion or 2% of the national GDP
The sector employed 290,000 people
In 2019 it exported nearly $39 billion worth of goods

There are roughly 7,800 food and beverage processing companies in Canada
91% of them considered small-scale (< 100 employees)
Just 1% counting as large-scale, with more than 500 employees (AAFC, 2021)

Value-added opportunities, specifically domestic processing, are essential for a
robust agri-food sector (Agri-Food Economic Strategy Table, 2018, p. 2)

SSFPA estimates that more than 2/3 of small-scale food processing entrepreneurs
are women
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SECTOR SIGNIFICANCE

* Employment and income
* $ to other local businesses
* Place-branding and tourism

* Local collaboration and
promotional events

* Niche market demands

o Skill-sets for artisan
production

* Educational opportunities




“There is no education for processors to
prepare them for making safe food and attract
more people into this sector. | think
apprenticeships are essential for that. We
need more apprenticeships for artisanal food
making.” (cheesemaker, Ontario)

“Some of the rules are not about food safety,
but about aligning the regulations with what
the large slaughterhouses have to do for
safety.” (farmer-microprocessor, Ontario)



SECTOR INNOVATION

* Product

* Process

* Equipment

* Materials (e.g., packaging)
* Environmental

e Social
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OPPORTUNITIES FOR GROWTH

* Collaboration
* Online marketing
* Community financing

* Streamlined regulation with
supportive decision-makers

* “Concierge” services

* |ncubator and accelerator
programs




“When we first got into this, local food was
starting to be a buzzword, and now it's
mainstream, it's the number one push even
for grocery stores now is to bring in local
producers and processors onto their shelves.
The consumer is demanding it.” (berry
producer, Alberta)



A Recommendation 3 is to “identify strategic funding
BRA civvons s couniones opportunities to address regional processing capacity”’;

ways CANADA

ROOM TO GROW: STRENGTHENING

FOOD PROCESSING CAPACITY IN
CANADA FOR FOOD SECURITY
AND EXPORTS

Report of the Standing Committee on Agriculture and
Agri-Food

Recommendation 2 is to

“modernize... regulations and implement targeted
programs.... to encourage the development of local
processing businesses and regional small-

scale abattoirs”’;
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